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A. Narrative describing the issue:

Auburn University, as a state entity, has become a PEP client for the sole purpose of raising awareness of their contributions to the well-being of the people of the state, to the work force and economy in Alabama.  

Source:  


Auburn University

Office of Communications and Marketing


334-844-4000
B. Narrative describing the program:

Auburn University is launching their campaign with a set of spots titled, “Auburn Works”.  This set of spot announcements inform Alabamians about the many ways Auburn contributes to the work force and the economy across the state. In mid-December, they are substituting in a brief campaign titled, “Auburn Value.”  These spots remind Alabamians of the value of a college degree from Auburn University and of the overall value they contribute to the state. 
C.  Program Information:  (list date/time/duration or attach affidavits)

TITLE  OF   PROGRAM                     DATE                        TIME                          DURATION

                                                                                                                         TOTAL 










  Radio and TV 









                   Oct 1, 2023-June 30, 2024
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